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German companies in Malaysia — N\ GBP International
a colorful and strong partnership for over 50 years

Media report about the big
players such as BASF and
others. However, the SME’s from
Germany are investing in
Malaysia largely unnoticed: i.e.
A&H Meyer, Hubner and
Dirostahl and many more

GBP INTERNATIONAL serves as operational support center from planning to

operation since 1996



Potential investors and entrepreneur on their way
to Asia have more questions than answers
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Malaysia & Kuala Lumpur will surprise you! [\ GBP Intemationa

|
A LAl of our visitors come back with a
positive thinking and a feeling of ...
“if I only would have known*




Malaysia is interested in 12 high end industries which are
supposed to create leverage in the nation’s development

Greater Kuala
Lumpur/
Klang Valley
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Why do companies invest in Asia and Malaysia?
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Regular surveys on Malaysia generally give

positive feedback on experiences in Malaysia [\ GBP Internationa

,Malaysia is not a low cost
country any more and thus it
Is marketing and promoting

higher value added industries

O\
O such as ICT, Biotech,
S, N i Logistics, Engineering and
~ others®

—

“Kuala Lumpur is still a hidden
jewel and it is not selling itself
to well — however, once you
know the place you will
appreciate the value the city
has to offer”

,As regional hub Malaysia
Is offering the best value
for money for the ASEAN
market®



Vision 2020 is not far away ...but still an uphill climb N\ GBP International

,Malaysia wants to be an

industrialised country with a higher
per capita income — challenges | - el
remain® | 1 LA

; W . : -
‘.,'H’ \ . '-' . ..‘ ;“’
! % > - A ‘ “Qfl"
L TINIESS S —————
: ! - y;‘ y ._1 . : r A
i GaETr TR L # ey 'y /5
| Vil AL S
l | \ ' \\ (-:'4."/‘."-'{""‘"’-‘.“:‘,';4';’- . /"" ' \ | T R i 'y
) ’ "ﬁ "“ I .v"w £ ’ ‘f' A ‘.' [ :’ ‘ ¢ ‘ kgl v



Malaysians are young and ambitious —
and technologically advanced
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,rechnology, IT & Software, Biotec, Health Care, Modern Logistic Solutions
and other high end sectors are clearly the focus of the economic program of
the government”




Human capital and qualified labor at reasonable costs N\ GBP International
remain a permanent issue
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,English is widely understood and
. _ accepted — however the biggest
problem which all companies report is 1
the issue of qualification, loyalty and
level of salaries not always in line with
productivity levels.”
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Malaysia is the best hub for access to M\ GBP International

=¥ The Asia Pacific market with around
e 40% of world population can be
. penetrated from Malaysia as central
=0, hub — infrastructure, logistics and
¥ services are well advanced.
Free Trade Agreements with many
' nations are in place.”
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Quality of life as expat in Malaysia is one
of the best in Asia!
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Lo ==, The soft economic factors and the
- wellbeing of staff and family is often
. hot part of the investment decision but

. it becomes more and more important “
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MALAYSIA BOLEH!

GBP INTERNATIONAL - Kuala Lumpur & Berlin
www.gbp-international.com +++ vi@gbp-international.com +++ 0049-172-2154944
advising our business partners since 1996



